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Cairns Centra

Terms and Conditions Schedule

Competition name

Promoter

Valid Participating Retailers

Competition Period

How to enter

Are multiple entries permitted?

Prize(s)

Total Prize Pool

Determining the winner(s)

Notifying winners

PART A - INTRODUCTION

al.ive body Gift with Purchase” Promotion

al.ive body Gift with Purchase

The Promoter is Fawkner Property Ltd (Cairns Central) c/o CBRE Pty
Ltd - Retail Property Management 1 Eagle Street, Brisbane QLD
4000.

Participating Retailer (as defined in Annexure A
below)

Thursday, 22 October 2026 to Sunday, 1 November 2026
(inclusive), during Customer Service operating hours. 11 calendar
days.

To enter the Promotion, each entrant must, during the Promotion
Period:

(a) spend $250.00 or more at participating Fashion, Beauty and
Homewares retailers at Cairns Central (see Annexure A);

(b) present eligible receipt(s) dated within the Promotion Period at
Customer Service, Centre Court; and

(c) participate in the game of chance by spinning the wheel at
Customer Service.

Redemption is subject to prize availability and these terms and
conditions.

No

This is a game of chance. Eligible customers will receive one (1) of
the below al.ive body duos from the three promotional duo
options, valued at up to $89 each, subject to availability.

AL.IVE KITCHN DUO - LEMON & POMEGRANTE + WATERMELON
& LIME

AL.IVE WASH & LOTION DUO

AL.IVE WASH & LOTION DUO - SEA COTTON & COCONUT
ALIVE TRAVEL - SHAMPOO & CONDITIONER

There are eight hundred and fifteen (815) prizes to be won as part
of the Gift with Purchase, customers are limited to one prize a day.

This competition is a game of chance. For the participant to be
eligible to compete in the Promotion, the Participant must enter the
Promotion.
a)  Within the Promotion Period;
b) Inthe strict manner specified in these terms and
conditions;
c) By the method specified in these terms and conditions for
the Promotion; and
d) Relying on a receipt(s) dated within the Promotion Period.

The Winners of prizes will be notified instantly once their entry is
completed.

1. Information on how to enter and prize details form part of these terms and conditions.

2. By participating in the competition, entrants accept and agree to be bound by these terms and conditions. For the
avoidance of doubt, the terms and conditions include the Schedule above.

3. Entries must comply with these terms and conditions to be valid.

4, Where there is an inconsistency between the Schedule and Parts A to J of these terms and conditions, the schedule

will prevail.



PART B - PRIVACY

5.

6.

10.

10A.

The Winners acknowledge and agree that the Promoter may publish or cause to be published the Winner’s names
and locality in any media as required.

If a Winner accepts the applicable Prize, the Winner agrees to participate in all reasonable promoted activities in
relation to the Promotion as requested by the Promoter, and the Promoter reserves the right to use the Winner's name
and photograph for marketing and publicity purposes in any media for an unlimited period without remuneration or
compensation.

By entering the Promotion, each entrant consents to the disclosure of personal information they have submitted in
entering the Promotion or in connection with claiming a Prize to the Promoter. Any personal information disclosed to
the Promoter and the Facilitator can be added to and used for databases and future mail outs or emails of a
promotional nature only by the Promoter and the Facilitator and their affiliates.

All entries and any copyright subsisting in the entries become and remain the property of the Promoters.

By participating in the Promotion, each entrant acknowledges and agrees that the Promoters collect personal
information about entrants for the purposes of including entrants in the Promotion and, where appropriate, awarding
Prizes; if the personal information requested is not provided, the entrant may not participate in the Promotion.
Entrants can gain access to, update or correctany personal information by contacting the Promoter. Entrants must
contact the Promoter to access, update or correct any personal information. All personal information will be stored at
the offices of the Promoter. A copy of the Promoter’s Privacy Policy in relation to the treatment of personal information
collected may be obtained by contacting the Promoters or by visiting https://www.cbre.com.au/about/australia-
privacy-policy. The privacy statement may be updated from time to time. Entrants can request to be unsubscribed or
removed from any database atany time by contacting the Promoters.

The Promoter may disclose the Entrants' personal information to third parties including its contractors and agents,
prize suppliers and service providers to assist in conducting this Promotion. Personal information collected from
Entrants will be disclosed to the Promoter’s database.

PART C - WHO CAN ENTER THE PROMOTION

11.

12.

13.

14.

Entry is only available to residents of Australia aged 18 years of age or older (participant) are eligible for the
Promotion.

The following person(s) are ineligible to enter the Competition:

(a) employees of:

(i) the Participating Retailer (as defined in Annexure A below) within the Participating Centre
(ii) the Promoter;
(iii) the Promoter’s related bodies corporate (as that expression is defined in the Corporations Act 2001

(Cth), and associated agencies, companies and contractors.
Annexure A does not preclude an employee from entering the Competition with respect to Eligible Purchases
from a Participating Retailer of which they are not employed; or
(b) members of the Imnmediate Families of the employees referred to in Annexure A. Annexure A does not preclude
members of the Immediate Family of the employees referred to in Annexure A from entering the Competition with
respect to Eligible Purchases from a Participating Retailer of which the Immediate Family member is not employed.
Immediate Family means any of: a spouse or domestic partner, ex-spouse or ex-domestic partner, defacto
spouse or ex-de-facto spouse, child or stepchild (whether natural or by adoption), parent, stepparent,
grandparent, step grandparent, uncle, aunt, niece, nephew, brother, sister, stepbrother, step sister or first cousin.
The Promoter reserves the right, at any time and in their sole discretion, to verify the validity of entries and entrants
(including an entrant's identity, age, place of residence and employer information) and to disqualify any entrant who
submits an entry that is not in accordance with these terms and conditions, who tampers with the entry process, or
engages in any unlawful or other improper misconduct calculated to jeopardise the fair and proper conduct of the
Promotion. The Promoter’s legal rights to recover damages or other compensation from such an offender are reserved.
Failure by the Promoter to enforce any of its rights at any stage does not constitute a waiver of those rights.
Entrants can only enter in their own name. The Promoter reserves the right to request the Winner to produce (within
the requested time) appropriate photo identification or other documentation (to the Promoter’s satisfaction at their
sole discretion) in order to confirm a Winner's identity, age, residential or email address, eligibility to enter and claim a
Prize and any information submitted by the Winner in entering the Promotion, before issuing a Prize. If the
documentation required by the Promoter is not received by the Promoter (or their nominated agent) or the winning
entry has not been verified or validated to the Promoter’s satisfaction within the time requested, that Winner's entry will
become invalid.

PART D —HOW TO ENTER THE PROMOTION

15.
16.
17.
18.

19.

20.

To enter, each entrant must comply with the ‘How to Enter’ conditions.

Entrants cannot submit multiple entries.

An entry cannot be modified after it has been submitted.

Purchases from partial lay-bys, gift voucher/card purchases, postal services, prescription purchases, interest free
purchase payments, eftpos and ATM receipts, purchase of tobacco, alcohol, fuel, Lotto or TAB, bill payments such as
the payment of credit card bills, bank transactions, bank fees and charges and service bills (such as gas, electricity,
rates, doctors and phone bills) are ineligible.

The Promoter reserves the right, in its sole discretion, to disqualify any entrant who has breached any of these terms
and conditions, has engaged in unlawful or improper conductor otherwise acts to cheat or undermine the fairness of
the promotion by, for example, tampering with, or using or exploiting errors in, the entry process to obtain a
competitive advantage over other entrants.

The eligibility of entries is solely within the discretion of the Promoter.



21.

The Promoter accepts no responsibility for late, lost, misdirected or damaged entries or other communications.

PART E - PRIZES

22.

23.

24.
25.
26.
27.

28.

The Prizes are not transferable, refundable, exchangeable or redeemable for cash or kind and must be taken as offered
and are subject to terms and conditions.

If a Prize is unavailable for reasons beyond the Promoter’s control, the Promoter reserves the right to substitute the
Prize with a prize of equal or greater monetary value. This right is subject to any applicable legislation, regulations or
directions from a regulatory authority.

Once a Prize has left the Promoter’s premises and handed to the winner, the Promoter takes no responsibility for the
Prize being damaged, lost or stolen.

All taxes (excluding GST, if any) which may be payable as a consequence of receiving a Prize are the sole responsibility
of each winner.

A winner's use of the Prize is entirely at their own risk.

Before a Prize is awarded, the winner may be required to sign an agreement to release the Promoter from and
indemnifying the Promoter and the Facilitator against any liability arising from the winner’s acceptance and use of the
Prize and the winner's participation in the Competition.

The Promoter (including related entities) and their respective officers, employees, contractors and agents shall not be
liable for any loss or damage whatsoever which is suffered (including but not limited to indirect or consequential
economic loss) or for personal injury suffered or sustained, as a result of the Promotion or in connection with a Prize.

PART F - HOW THE WINNER(S) ARE DETERMINED

29.

30.
31.

32.
33.
34.

35.

This promotion is a game of chance. For the Participant to be eligible to compete in the Promotion, the Participant
must enter the Promotion.

a.  Within the Promotion Period;

b.  Inthe strict manner specified in these terms and conditions;

c. By the method specified in these terms and conditions for the Promotion; and

d. Relying on a receipt(s) dated within the Promotion Period.
Skill plays no part in determining the winner.
The receipt(s) must be dated on the same day between the Promotion Period of 22 October 2026 to 1 November 2026
(inclusive). Receipts outside of these dates will not be accepted.
The Promoter reserves the right to mark a receipt to signify the receipt has been used to redeem a Free Gift.
The number of winning entries to be selected will be the same as the total number of Prizes specified in the Schedule.
The Judges' decision is final and binding and no correspondence with entrants or any other person will be entered
into.
The Winners of prizes will be notified instantly once their entry is completed.

PART G - NOTIFICATION AND CLAIMING THE PRIZE(S)

36.

37.

38.
39.

40.
41.
42.

43.

The Promoter will provide each winner with instructions on how to claim their Prize. It is the responsibility of each
winner to comply with the Promoter’s instructions.

The Promoter reserves the right to request each winner to provide proof of their identity and/or proof that they were
responsible for the winning entry.

It is the responsibility of each entrant to notify the Promoter of any change to their contact details.

The Promoter reserves the right to cancel, terminate, modify or suspend the Promotion subject to the approval of the
relevant regulatory authorities where required.

The warranty on the goods and services obtained as a result of this Promotion remains the sole responsibility of the
manufacturer/supplier of the Prize.

This Promotion is not valid in conjunction with any other offer.

The Promoter accepts no responsibility or liability for any delay or failure by the third party to book the Prize, any delay
or failure relating to the Prize itself or failure by the third party to meet any of its obligations in these terms and
conditions or otherwise.

All expenses outside of the stated Prize are at the cost and are the responsibility of the winner. For clarity, the winner
may have to expend money to claim and use the Prize.

PART H - UNCLAIMED PRIZES

44.

45.

The Promoter will take all reasonable steps to identify and notify each winner to ensure that each winner receives their
Prize. However, if a winner does not claim the Prize within the promotion period, their Prize is forfeited.
Each winner of an unclaimed Prize will be determined and notified in accordance with Parts F and G.

PART | — NO LIABILITY

46.

47.
48.

49.

The Promoter (including related entities) and their respective officers, employees, contractors and agents shall not be
liable for any loss or damage whatsoever which is suffered (including but not limited to indirect or consequential
economic loss) or for personal injury suffered or sustained, as a result of the Promotion or in connection with a Prize.
The Promoter accepts no responsibility for any tax implications that may arise from the Prize.

The Promoter will not be responsible for any incorrect, inaccurate or incomplete information communicated during, or
in connection with, this Promotion if the deficiency is occasioned by any cause outside the reasonable control of the
Promoter.

If all or any part of any term or condition contained in these terms and conditions shall be declared or become
unenforceable, invalid or illegal for any reason, such term or provision (or part thereof) shall be deemed severed from



these terms and conditions and the other terms and conditions hereof shall remain in full force and effect as if the
offending term or provision appearing had not been inserted herein.

50. The Promoter reserves the right to cancel, terminate, modify or suspend the Promotion subject to the approval of the
relevant regulatory authorities where required.

51. The warranty on the goods and services obtained because of this Promotion remains the sole responsibility of the
manufacturer/supplier of the Prize.

52. This Promotion is not valid in conjunction with any other offer.

53. The Promoter and its associated agencies and companies are not responsible for any problems, delays or technical
malfunction of any telephone or network or lines, servers or providers, computer equipment, software, technical
problems or traffic congestion on a network or a mobile network or any combination thereof, or any other technical
failures including any damage to Entrant's or any other person's mobile handset, computer or peripherals related to,
or resulting from, participation in this promotion or the downloading of any materials related to this promotion. The
Promoter will not be responsible for any incorrect, inaccurate or incomplete information communicated during, or in
connection with, this promotion if the deficiency is occasioned by any cause outside the reasonable control of the
Promoter including but without limitation technical malfunctions or failures.

54. If for any reason this promotion is not capable of running as planned for any reason beyond the reasonable control of
the Promoter including because of war, terrorism, state of emergency or disaster (including natural disaster), infection
by computer virus, bugs, tampering, unauthorized intervention, technical failures or any which corrupt or affect the
administration, security, fairness, integrity or proper conduct of this promotion, the Promoter reserves the right, in its
sole discretion, to cancel, terminate, modify or suspend the promotion and/or if necessary to provide an alternative
prize or prizes to the same value as an original prize or prizes, subject to any written directions made under applicable
State or Territory legislation.

55. Any attempt to cause malicious damage or interference with the Website or app, or to otherwise undermine the
legitimate operation of this promotion may be a violation of criminal laws and should such an attempt be made,
whether successful or not, the Promoter reserves the right to seek damages to the fullest extent permitted by law. If the
Promoter suffers loss or incurs any costs in connection with any breach of these conditions of entry or any other legal
obligation by an Entrant, the Entrant agrees to indemnify the Promoter for those losses, damages and costs.

56. The use of any automated entry software or any mechanical, electronic or other means that allows an Entrant to
automatically enter repeatedly is prohibited and will render all entries submitted by that Entrant invalid.

57. The Promoter, and its associated agencies and companies excludes all liability (including negligence) except for any
liability that cannot be excluded by law (including any applicable Consumer Guarantee under the Australian Consumer
Law), for any direct or indirect injury, loss and/or damage arising in any way out of the promotion. This includes, but is
not limited to: (i) technical malfunctions, delays or failures, including those resulting from accessing any materials
related to this promotion and any incorrect, inaccurate or incomplete information communicated in the course of, or in
connection with, this promotion as a result of any technical malfunctions, delays or failures; (ii) theft, unauthorised
access or third party interference; (iii) lost or damaged entries, prize claims or prizes; and/or (iv) acceptance and/or use
of any prize. Applicable manufacturers and/or distributors should be contacted in regard to all prize warranty claims.

PART J - TERMINATION OF COMPETITION

58. The Promoter reserves the right to vary the terms of, or cancel, the Competition at any time without liability to any
entrant or other person, subject to applicable laws.

Annexure A
Participating Retailers include those listed below as well as eligible pop up and casual leasing stores operating within the
Participating Centres during the Competition Period.

Adairs, Angus & Coote, Barber Industries (Retail beauty products only), Bed Bath N’ Table, Best & Less, Bevilles, Black Ivy
Boutique, Bras N Things, Bright Eyes, Bupa Optical (Retail fashion accessory products only), Catalog, Charcoal, City Beach
(Retail apparel and fashion accessory products only), Connor, Corasol, Cotton On, Cotton On Body, Country Road, Dotti,
Dusk, EB Games (Retail apparel and homeware products only), Ella Bache (Retail beauty products only), Factorie, Foot
Locker, Forever New, Ghanda, Goldmark, Gorman, Hairhouse (Retail beauty products only), Hairpop Man (Retail beauty
products), Harli + Harpa, Honey Birdette (Retail apparel products only), Hype DC, Jay Jays, JB Hi-Fi (Retail homeware
products only), Just Cuts (Retail beauty products only), Just Jeans, Kathmandu, King I.T. (Retail homeware products only),
L'Occitane, Laser Clinics Australia (Retail beauty products only), Laubman & Pank (Retail fashion accessory products only),
Looksmart Alterations, Lorna Jane, Lovisa, Lowes, MECCA, Michael Hill, Mimco, Mister Minit (Retail homeware products
only), Myer (Retail apparel, fashion accessory, beauty, and homeware purchases only), Nextra (Retail homeware products
only), Novo, OPSM (Retail fashion accessory products only), Oscar Wylee (Retail fashion accessory products only), Pandora,
Peter Alexander, Phone Xperts (Retail fashion accessory products only), Platypus, Priceline Pharmacy (Retail beauty products
only), Prouds The Jewellers, PTC Mobile (Retail fashion accessory products only), R.M. Williams, Rebel (Retail apparel
products only), Relics On The Reef, Robins Kitchen, Shaver Shop, Silk Laser Clinics (Retail beauty products only),Seed
Heritage, Skechers, SkinKandy, Smiggle (Retail fashion accessory and homeware products only), Specsavers (Retail fashion
accessory products only), Spendless Shoes, Sportsgirl, Stefan (Retail beauty products only), Strandbags, Suna Shoes,
Sunglass hut, Sunshine Communications (Retail fashion accessory products only), Surf Dive n’ Ski, Suzanne Grae, Swarovski,
T2 (Retail homeware products only), Tarocash, Terry White Chemmart (Retail beauty products only), The Athletes Foot, The
Body Shop, Tree of Life, Typo, Universal Store, Wallace Bishop, Wholelife Healthfoods Market (Retail beauty and homeware
products), Williams, YD, Zing Pop Culture (Retail apparel and homeware products only).
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